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It’s the celebration that sustains the nation  
For nearly 20 years, the Sustainable Living Festival has been raising awareness 
about the ecological and social challenges we face, and showcasing the tools 
that we need for change.  This open-access event encourages participation 
through education, art, film, performance, symposium and exhibitions.  

The Festival is Australia’s largest and longest running event of its kind, and brings 
the vital message of sustainability to our nation’s consciousness. The Festival 
runs for the entire month of February with events to be staged in multiple cities, 
suburbs and regional towns.

The Festival provides a platform for sustainability leaders, innovators and 
entrepreneurs to activate new audiences and promote their message.  Festival 
Partners are provided with opportunities to join the event program, and to 
engage directly with a very discerning audience.  Partnering with the Festival 
presents a unique opportunity to connect with a powerful and fast growing social 
movement. 

In 2018 the Festival continues its mission to raise awareness of climate 
impacts and risks, provide solutions to transition to below zero emissions, 
and mobilise people for a safe climate transition.  Everything we care about 
is now under threat – we must urgently work to solve the climate crisis.  
Join hundreds of organisations from around Australia for the world’s first 
safe climate focused Festival.

TWO DECADES
OF CREATING 
CHANGE
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Why engage with the Festival? 
The Sustainable Living Festival can give you a competitive edge. 
 
Build your profile with an engaged audience
Connect with future leaders and social entrepreneurs
Share innovative ideas and new directions
Promote your projects and highlight the solutions
Launch campaigns and create social change
Support sustainability and deepen meaningful connections

The Festival will give you heightened visibility in the national sustainability arena. We value developing 
long-lasting relationships that deliver strong sustainability outcomes.

ACCELERATING 
THE UPTAKE OF 
SUSTAINABILITY

“This Festival has given 
me a renewed direction 
of what we need to do 
in Canada for our climate 
and environment.”
 
David Suzuki
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The Sustainable Living Festival 
offers a specialised platform  
for engaging with a diverse  
and active audience
The Festival works with a wide range of sectors to 
provide business, government and community with 
tangible benefits.

We’ll work with you to create a partnership program 
that is tailored to your needs.

PARTNERSHIP
ENGAGEMENT

BUSINESS
Leadership: recognition and visibility as sustainability 
leaders in a specialist space

Promotion: programs and projects made accessible 
to discerning audience

Innovation Support: supporting local enterprise 
with subsidised exhibitor spaces and free speaking 
opportunities



PARTNERSHIP
ENGAGEMENT

COMMUNITY
Public Education: raising sustainability profile via free 
entry, an accessible venue and engaging event format

Community Participation: fostering involvement 
through event ownership and partnership

Connection: strengthen the sustainability movement 
through linking the diversity of action with a major 
platform. 

GOVERNMENT
Showcase: communicating government programs and 
projects to new audiences

Public acceptance: supporting public education for 
policy implementation

Reputation: building a strong reputation as a leader in 
sustainability

“The Sustainable Living Festival is one of the best 
festivals internationally that I have been involved 

with - great to see the difference it is making.”

Annie Leonard



2018
FESTIVAL
FACTS

28 DAYS
150K+ VISITS
300+ EVENTS

150+ EXHIBITORS 
300+ VOLUNTEERS

400+ STUDENTS 

What a Festival it was in 2018

Featuring a huge program of over 300 events spanning across the 
month of February the Festival reached new heights in 2018. 

Once more the Festival proved the emergence of the momentum  
that exists in Australia for sustainability.

The Festival’s Big Weekend at Federation Square, Melbourne 
attracted huge crowds to this major drawcard, showcasing the best 
of the best in sustainability in the heart of the city.



LEAD
PRESENTERS
Costa Georgiadis
Paul Hawken
Clare Press
David Holmgren
Tim Silverwood
Bernie Hobbs 
John Hewson 
Clive Hamilton

ICONIC 
LOCATIONS
Melbourne Town Hall
Federation Square
Melbourne Museum
ACMI
RMIT University 
Royal Society of Victoria 

Royal Botanic Gardens

REACH
Annual media reach to 

over 10 million people

MEDIA
Annual media value of  

over $800K



THE POWER
OF A FESTIVAL
MODEL

A powerful instrument for creating social change

Festivals have a unique ability to engage large numbers of people through 
raising awareness and providing personal experiences, which can connect 
individuals to positive means to enable action.  Events are known to increase 
levels of community awareness – critical to building capacity for mass behaviour 
and social change. 



The Festival is inspired by successful community  
engagement and mobilisation models from around  
the world. This model engages and supports  
individuals, community groups, business and local 
government to host and promote sustainability events 
throughout the month of February.

The Festival’s program format provides many avenues 
to engage diverse audiences with high quality and 
creative events that are dedicated to the uptake of 
sustainable living.

The positive and solutions-focused Festival format is a 
winning formula that is proliferating across local council 
and other capital city events. The Festival is offering 
inspiration to international groups to help create their 
own local events for social change.

FESTIVAL MODEL



FOOD 
SECURITY &
RESILIENCE
Urban agriculture 
Farming
Food
Garden
Community

MORE THAN 
JUST A FESTIVAL

What people like to see
The Festival is a major platform that connects audiences with 
contemporary issues and challenges.

Areas of most interest can be classified under the broad themes 
relating to  sustainable food & garden, home & design, lifestyle,  
waste, and urgent climate action.

“Australians are concerned about their 
environment. 75% of the population consider 
climate change a catastrophic risk” 
 
Global Challenges Forum 2017



FOOD 
SECURITY &
RESILIENCE
Urban agriculture 
Farming
Food
Garden
Community

NEGATIVE
EMISSION
DESIGN 

Transport
Building
Design
Home
Energy

ZERO  
WASTE
LIVING 
 
Waste elimination
Recycling
Upcycling

URGENT
CLIMATE
ACTION 
Science 
Politics
Economics
Policy
Research





Showcasing the best local, national & international

EDUCATION
WORKSHOPS

FORUMS
ART

FILM
EXHIBITIONS

PERFORMANCE



AUDIENCE
PROFILE
The Festival’s audience is hopeful about the world we live in - they 
come to find out about creative sustainable solutions, share knowledge, 
and connect with inspiring people

GENDER  

AGE RANGE

EVENT LOCATIONS  
55%  Inner City

40%  Wider Metro

5%    Regional Districts

AUDIENCE ORIGIN

51% 

26% 

12% 

8% 

4% 

1-17y 6%

18-29y 31%

30-39y 27%

40-49y 15%

50-59y  7%  

60+y 14%

WIDER MELBOURNE

                         INNER MELBOURNE

       I     INTERNATIONAL

      REGIONAL VICTORIA

   INTERSTATE

Top International Audience Origin  
China, Malaysia, France, United Kingdom, Bangladesh, 
Mexico, United States, Germany.

6+31+27+15+7+14+A
6%

31%

27%

15%

14%

7%

60%  Female        1%  Gender Diverse        39%  Male



AUDIENCE ORIGIN

COMMITTED 
Audiences informed about 

environmental issues and looking to 
further their knowledge and 

practices.

What they come for?
Seeking to increase their 

knowledge and find 
cutting-edge ideas.

 
Attracted by... 

Expert presentations
Keynote speeches

Community connection

AWAKENED 
Audiences with little knowledge 

about sustainable living but want to 
start to adopt changes in their lives.

What they come for?
Looking for products & services 

to help to enhance their 
lifestyle. 

 
Attracted by...

Entry level presentations
Exhibitor market 
Family & food

CURIOUS
Audiences who are not engaged 

with sustainability and are not 
actively looking to make lifestyle 

changes, but are curious.

What they come for?
Connect with the Festival due 
to its central city location and

drawn in by single interest.   
 

Attracted by... 
High profile location
New technologies
Food Village & Bar





FESTIVAL
PROFILE 
The Sustainable Living Festival activates diverse audiences to 
embrace sustainable living

The Festival uses a range of promotional vehicles to engage with the community. From the traditional 
media forms of newspaper and television through to newer media such as Facebook and Instagram, 
the Festival covers it all.  SLF generate its own marketing assets including the Festival website, social 
media, printed highlights program and e-newsletters.  

ONLINE REACH
 42,000+ unique website visitors

 10,544 Subscribers

 15,600+ Followers

TOP MEDIA OUTLETS
            The Age

            The Age Online

            Channel Ten (The Project)

            ABC Radio (Triple J Hack)

            ABC TV (Q&A) 

MEDIA VALUE 
Over $1.2 million 

40% Online Promotions (website, social media, email)

25% Promotional Collateral 

18% Word of Mouth

17% Traditional Media

40+36+14+10+A
PROMO CHANNELS

40%

36%

10%

14%
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The Festival’s marketing 
and advertising campaign 
provides organisations 
with access to an array 
of assets to achieve their 
promotional objectives 
 
The Festival benefits from a wide 
network of supporters who are invaluable 
in publicising the event to the wider 
community.

10m+
Partnering with the Festival 
will identify your organisation 
to be at the leading edge of 
sustainability innovation in 
Australia. 

MARKETING 
& PUBLICITY

Annual Media 
Audience Reach



$1.2m+ 
Annual Average Media  
Coverage Value 

1K+ 

16m+

Festival Partners are provided 
with opportunities to engage 
with a very discerning audience.

Promotional Material  
Distribution Locations

Partner Network 
Audience Reach



MOBILE MUSTER

IMPACTFUL
OUTCOMES
Long-term Festival 
Partner, MobileMuster 
successfully used the 
Festival to highlight 
e-waste and promote 
their national mobile 
phone recycling 
program
International eco-artist Chris Jordan 
was invited to create a feature art 
installation at the Festival to draw 
attention to the estimated 23 million 
mobile phones discarded annually in 
Australia.



6.78m  
Total cumulative campaign  
media reach 

80%  
of Festival audience
favourable to the 
MobileMuster brand 
as a result of the 
sponsorship

The comissioned artist 
installation received local, 
national and international 
media coverage reaching 
an estimated 6.78 million 
people.

MobileMuster achieved 
an estimated 80% brand 
recognition as a result of 
their involvement in this 
feature Festival event.



1500+ 

The Australian Centre 
for the Moving Image 
(ACMI) has been a long 
term Festival Venue 
Partner for over a  
decade 
In 2017 ACMI hosted events featuring 
16-year-old internationally renowned 
environmentalist and change maker, 
Xiuhtezcatl Martinez.

Xiuhtezcatl Martinez was the feature 
presenter at the Festival’s Schools 
Education Day Forum with 400 
students attending. 

KID WARRIOR



2m+  
Media Audience 

1500+ 

Xiuhtezcatl received national 
media coverage including live 

televised interviews on The 
Project and ABC-TV’s Q&A, and a 
Triple J radio interview during his 

Festival tour.

ACMI received Venue Partner 
benefits including fulfilling their 

education agenda, raising the 
profile of their brand, and 
producing sell out events.

$1.5m+  
Total Cumulative Media Reach  

Education Day inspires students 
to engage with thought leaders  
who are at the forefront of the 
sustainability challenge.

Student Audience Reach



The Festival’s Big Weekend supports the emergence of 
leading enterprises which are focused on sustainability, 
and helps to promote their work, products, programs 
and services 

This feature Festival event provides an ideal opportunity for visitors to investigate  
sustainable lifestyle solutions and engage directly with organisations in one central and 
accessible location.

Festival’s Big Weekend has been at the forefront of showcasing early leading innovation 
and the latest sustainability trends, such as renewable energy and electric vehicles, now 
emerging and gaining acceptance in mainstream society as solutions to contemporary 
environmental challenges.

FESTIVAL
BIG WEEKEND



VOLUNTEER SPIRIT
Along with the Partners, Volunteers are also the lifeblood 
of the Festival.  The community driven event model relies 
strongly on SLF’s network of committed and enthusiastic 
Volunteers.  The Festival attracts over 300 Volunteers 
who repeatedly dedicate their time, knowledge and 
energy during the Festivals celebration. In return for their 
dedication, they take away new experiences, friendships 
and learnings about sustainable living to share with 
their friends and families.  Many Volunteers use their 
experience as a motivation to change careers in order 
to enter the sustainability field.

WALKING THE TALK  
The Sustainable Living Festival is a leader in ‘walking 
the talk’ and proactively aims to develop the most 
progressive event management practice to address the 
environmental and social impacts of events. 

SLF has developed a sustainable event framework that 
aims to monitor and reduce an event’s social and
ecological footprint.  The framework assists organisations 
to achieve sustainability outcomes by highlighting
accomplishments and identifying areas that require 
improvement on the path towards sustainability.  Festival 
Exhibitors use this guide as a framework for their own 
practices.



WALL 
OF FAME
Over the years the Festival has 
hosted many international and 
national identities within the 
environmental movement

Adam Hills

Amanda Palmer

Amelia Telford

Andrea Gaynor

Annie Leonard

Archie Roach

Bernie Hobbs

Brooke Satchwell

Bruce Pascoe

Charlie Pickering

Chris Jordan

Claire Hooper



WALL 
OF FAME

Clive Hamilton

Costa Georgiadis

Dan Ilic

Dan Sultan

David Suzuki

Dirt Girl

Dr Karl Kruszelnicki AM

Father Bob Maguire

George Marshall

George Negus

Guy Grossi

Hans-Josef Fell

HG Nelson

Indira Naidoo

Jane Edmanson

John Hewson

Julia Zemiro

Lindsay McDougall

Lisa Mitchell

Michael Reynolds

Miriam Lyons

Dr Peter Singer

Rachel Botsman

Richard Denniss

Rod Quantock

Prof Ross Garnaut

Satyajit Das

Simon Bryant

Soren Hermansen

Tammy Van Wisse

Tanya Ha

Tim Costello

Prof Tim Flannery

Tripod

Vasili Kanidiadis

Xiuhtezcatl Martinez



PARTNERSHIP
BENEFITS
SLF works closely with its partners to showcase their messages to 
the Festival’s highly discerning audience

Festival Partners are recognised as sustainability leaders with an opportunity to promote their messages to 
thousands of visitors, both locally and regionally. With opportunities to connect to hundreds of sustainability 
practitioners, Festival Partners can raise their profile and help to support free public education. Festival 
Partners gain access to new audiences and help to increase mainstream society’s participation in sustainability.

FESTIVAL  
Festival Partners are organisations with a  
sustainability message. Festival Partners are...

> Committed to social and environmental responsibility
> Innovators and leaders in their field
> Seeking a long-term partnership
> Interested in attracting new audiences

EXHIBITOR  
The Festival’s Big Weekend Exhibitor Partners 
showcases leading sustainability products and 
services. Exhibitor Partners...

> Interact directly with potential customers
> Display products & services to the public
> Attract new customers
> Promote through Festival networks
> Present talks and workshops

EVENTS
Event Partners present program content in 
association with the Festival. Event Partners...

> Stage independently produced events
> Focus on sustainability themes
> Educate with thought-provoking formats
> Utilise creativity in delivery

ADVERTISING 
Advertising Partners seek an avenue to connect with 
an interested audience. Advertising Partners utilise...

> Festival website
> Festival highlights guide
> Social media
> Blog posts & e-newsletters
> Tailored advertising solutions

VENUE  
Festival Venue Partners are event locations that 
help Festival organisers stage their events. 
Venue Partners ... 

> Use the Festival to attract new audiences
> Provide free or discounted event spaces
> Support public education
> Offer sustainable venue features

MEDIA  
Media Partners are publications that celebrate 
sustainable lifestyle and eco-living. Media Partners...

> Gain access to new trends & topics 
> Promote their channels via the Festival platform
> Receive exposure to new audiences



CONTACT

CONTACT
Luke Taylor
Director
Sustainable Living Festival 
info@slf.org.au
+61 3 9249 1888

slf.org.au




